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Abstract:    Reward-based crowdfunding has become an important venue for funding-raising in support of 
creative projects. Crowdfunders usually have limited information in evaluating projects, thus researchers have 
focused on examining how crowdfunders overcome the information asymmetry problem and make funding 
decisions. Current research on crowdfunding focuses on identifying signals and information from the project 
creator and other project backers to reduce the uncertainty. We extend this stream of work on crowdfunders 
in three ways. First, the current research does not consider that crowdfunders are heterogeneous and thus 
may process the same information differently. We thus examine how the experience of crowdfunders 
influences the way they process the information. Second, we differentiate between information arising from 
other crowdfunders’ decisions and feedback, thus providing a comprehensive view of how crowdfunders 
make use of information from observing others. Third, we further distinguish between two levels of information 
complexity and show that experienced crowdfunders place higher weight on complex information compared to 
their less experienced peers. Drawing upon the Elaboration Likelihood Model and using detailed data 
collected from Kickstarter, we find that more experienced crowdfunders are more likely to evaluate the 
information through the central route and pay more attention to complex information embedded in both other 
crowdfunders’ decisions and feedback. On the other hand, less experienced crowdfunders are more likely to 
evaluate the information through the peripheral route and pay more attention to simple information embedded 
in other crowdfunders’ decisions and feedback. Overall, our findings provide a comprehensive view on how 
crowdfunders make use of the information from observing others and highlight the importance of crowdfunder 
differences in reward-based crowdfunding.   
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